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This paper will consider the scope to develop an approach to the spatial dimensions of 
media and culture that is informed by cultural-economic geography. I refer to 
cultural-economic geography as that strand of research in the field of geography that 
has been informed on the one hand by the ‘cultural turn’ in both geographical and 
economic thought, and which focuses on the relationship between, space, knowledge 
and identity in the spheres of production and consumption, and on the other to work 
by geographers that has sought to map the scale and significance of cultural or 
creative industries as new drivers of the global economy. The paper will consider the 
extent to which this work enables those engaged with urban cultural policy to get 
beyond some of the impasses that have arisen with the development of “creative 
cities” policies derived from the work of authors such as Richard Florida as well as 
business management literature on clusters. It will frame these debates in the context 
of recent work by Michael Curtin (Curtin, 2008) on media capitals, and the question 
of whether cities in East Asia can emerge as media capitals from outside of the 
US-Europe-dominated transnational cultural axis. 
 


