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Asthe globa economy has shifted towards an emphasis on fluid, transnational
production and consumption, people are incited to participate in daily anti-border and
anti-nationalist behaviors and discourses, consciously or unconsciously. Nonethel ess,
nationalism continues to be one of the most dominant ideol ogies embedded in almost
every major media organization across the world. As a post-colonial, de facto
self-governing state, Taiwan has cultivated a variety of complex nationalist and
nativist cultural policies and identities. This paper will look into Taiwan’s promotion
of City of Sadness (1989) and Cape No. 7 (2008) and its relative film policy in the
past twenty years to exemplify and illustrate the island’ s elusive and shifting
nationalist and nativist cultural identities on both domestic and international fronts.



